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Govemment ofPakistan
Wo Climale Change &

Environmental Coordinalion

Expression of Interest (EOI)

Ministry of Climate Change and Environmental Coordination (MoCC & ECCC) intends to hold an open

competition for the appointment of advertising agencies for the period of two- years for carrying out

campaigns/classified and display advertisementypubliciqi assignments as per the Advertising Policy

guidelines 2021 ofthe Press Infomation Department (?ID) Govemment of Pakistrn-

All PlD-listed advertising agencies are requested to submit their profiles, designs and artworks for Print,

Electronic, Digital and Social Media as well as outdoor campaipSns design materials regarding display

advertising. event management and its relared jobs ro the MoCC & EC's address as mentioned belo*, on

rhe folloNirrg themes:

r Image building campaigns for print, elecuonic and sociaydigital media
. Tree plantation campaiSns
o Electnc vehicles
. Eco-system based restomtion
. Biodiversity conservation and protection
. Air pollution and smog
. Renewable enerry
. Climate smart agdculture
. Glacial meting and flood protection
. standard grids and layouts for social media
. Digital media st-ategy proposals
. Designed supplements

EOI document must reach in sealed onvelope at the office ofthe Dy. Director (Media & Communication,

M/o Climate Change & Environmental Coordination, 3'd Floor, LG & RD Complex, G5/2 Secto,

Islamabad.

Selectior/Appointment ofadvertising agencies will be carried oul in accordance with the Cuidelines and

Procedures of Advertisemert Policy 2021 (as amended in ye^r 2022) issued by the Prcss Infomation

Departrnent.

The bidding document will be available online on the website of MoCC&EC [ww$ mocc.gov.pk] and

PPRA lwww.ppra.org.pk] and can be obtained the same from the address below in person.

For eligibility criteria and further details, please refer to PID's advertisement Policy 2021 (as amended in

year 2022) available at $'\rw.pid.eov.pk. The advertisement is also available on PPRA and MoCC

websites: www.ppra.org.pk and www.mocc.gov.pk

EOI, comprising advertising agency's profile, designs and artworks for Print, Elechonic, Digital and

Social Media as well as outdoor campaigns, should reach this office within 15 days of publishing ofthis

advertis€ment.

Note: later oo, the short-listed agencies will be called for comprehensive presentation before the selection

committee to present their work.

Deputy Director (Media Communications)
Ministrv of Climare Chanqe & tnvironmental Coordinallon

Room No. 202, 2'dlloor. tG & RD Complex
Sector G-5/2,
ISLAMABAD

Tel: 051-9245606



InYitation to Bid

The Advertising Agencies/ Firms are expected to examine all insfuctions and tems in the bidding
doouments. Failure to fumish required documents may rcsult in the rejection ofthe proposal as per
PPRA rules.

The Advertising Agencies/ Iirms will be selected/ based on the evaluation criteria mentioned In
this'Bidding Documents'and as per PPRA rules.

Proposal Guidelinesl

i. Proposals should be submitted in English and include a clear and concise overview ofthe agency's

approach. methodolory. and proposed carnpaigns.

Proposals should be submifted hard copy in sealed envelope as well as softcopy in USB and through

ddmedia@mocc.gov.pk or ccmiristrypak@gmail.com
ii.



1.

Instructions to Advertising Agencies/ Firms for Submission and
preparation of proposal

Preparatior! of Techtrical Proposal: MoCC & EC invites application from adv€rtising agencies to
be hired on its panel for release of Display & Classified Advertisements/Publicity Assignments for
the period ofTwo years.

The interested advertising agencies/ ffms enlisted with PlD, registered with income tax and sal€s tax
departments will submit their EOIS with following documentary derails (Technical proposal) as per
requirements mentioned belowl

a. Advertising Agency/ Firm's profile including name, registered address, telephone, far
numbe(s), e-mail address of head offrce and branch offices. Year of establishment should also

be mentioned.

b. Registration Certificates $ith All Pakistan Newspapers Society (APNS) and Pakistan
Broadcasting Association (PBA).

c. Enlistment Certificate ofPress Information Department (PID)/ letter.

d. Padiculars of the permanent technical staff, their qualification, experience and the available

facilities.

e. An undertaking to the effect that the Agency has not been blacklisted or not involved in any
litigation or forgery with any govemment organizations shall be submitted.

f. Income Tax/ GST payment certificate.
g. Bank Certificate offinancial stability.
h. Foreign affiliatio/ associates; ifany.
i. List ofclients and details olthe services offered to them during the last five (5) years.

iii. ltrvitatior Ior Presentatiotr: After the initial scrutiny by the Procuring Agency (MoCC&EC), the
short listed Advertising Agencies/ Firms will be invited for the detailed presentation of concepts/
scripts, sketches, preliminary designs, storyboards/ dircctor's boards with visual show-reels, TVCS/
DVCS etc. The agency will be engaged for a period of2 years.



IIIRING OF THE PID-Listed ADYERTISING AGENCIES FOR
MASS AWARENESS CAMPAIGNS FOR MoCC & EC.

Scone of Work:

Informalion, Education, and Communicatiotr (IEC) Materials:
Conceptualize and develop materials for radio, TV, print, outdoor activitics, and social
media pefiairing to implcmsntation ofNalional Climale Change Policy 2021,
Nationally-Detemined Contribution 2021 and Pakistan Climate Change Act 20217.

Design malcrials for dilerse formats, including brochures, newsletters, booklets,
primers. guidelines, lblders, leaflets. poslers, and more.

ii. Outreach, mass awareness, advocacy and other evenls:
Conceptualize and execute outreach initiatives, event coverage, and launches aimed at
promoting insurance products.
Increase cuslomer paiticipation.
Targeted workshops for specific regions, thematic workshops for
Ministries/DepartmeDts, and participation in notable events.
Engaging academia, private seclor, CSOS, NGOs and INGOs and other dive$e
development paftners.

iii. Print:
Develop crcative materials for pdnt advertising in leading dailies and magazines to
mise awareness about MoCC&EC achievements and insumnce products.

iv. Radio:
Create engaging mdio spots, RJ mentions, and sponsored programs to enhance
visibility on various radio channels, reaching audiences in English, Urdu and regional
languages-

Television:
Conceptualize and produce compelling TV spots, talk shows, and sponsored product
placements to effectively communicate insurance-related messages.

vi. Digital Films:
Develop impactful promotional campaign films, user experience films, and animation
films for online platforms to inform and educate the publio about insurance products.

vii. Social Media:
Undertake a comprehensive social media campaig[ to revamp official platforms like
Twitter, Iaceboolq YouTube, Linkedin and Instagram, creating content in English and

Urdu languages.

viii.Outdoor Medi6:
Conceptualize and design creative material for outdoor IEC activities at prominent
Iocations to maximize visibility.

ix. New Media:
Utilize web banner ads, engage influential blogSers, and implement mobile phone

apps, SMS, and internet marketing strategies to reoch diverse audiences.












